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Not Your Daddy’s Waikiki
Oahu, home of famous Waikiki, receives about 5 million visitors annually and for many of those visitors sampling what Waikiki has 
to off er is a must.  It’s estimated that Waikiki receives around 74,000 additional people on top of its residents every day, a profi table 
statistic for the markets retailers.  Many hotels take advantage of this opportunity and include retail in their daily operations.  Hilton 
Hawaiian Village, Royal Hawaiian Hotel, and Halekulani Hotel are just a few hotels who provide a broad guest experience with ac-
commodations, shopping, food and entertainment all within the premises. 

Waikiki is Honolulu’s premier “urban and high street retail” market.  Ka-
lakaua Avenue, Hawaii’s answer to Rodeo Drive in Los Angeles or New York 
City’s 5th Avenue, off ers a retail haven while getting the best views in town 
with Hawaiian oceanfront as its backdrop.  In terms of gross sales and rents 
for markets in the United States, Kalakaua Avenue is one of the top seven.  
Rents for Kalakaua Avenue span from $240-$500 per square feet annually for 
prime streetfront locations with CAM costs ranging from $24-$48 per square 
feet annually.  Despite elevated rent costs, retailers don’t shy from jumping on 
the rare opportunities that do become available as visitor consumption and 
gross sales provide tenants with very profi table units.

Kalakaua Avenue continues to upgrade its retail

As Waikiki evolves, so does its shopping.  Kalakaua Avenue is home to six major 
shopping venues and in the last fi ve years a few of them received major upgrades.  
Waikiki Beach Walk received a $460-million renovation creating new retail and 
hospitality opportunities. Royal Hawaiian Center received $115-million towards 
a Hawaiian architecture- inspired transformation while adding new high-end 
retail fl agship stores like Forever 21, Kate Spade, and Apple.  In addition to the 
shopping venue updates, Waikiki is beginning to expand retail towards Kuhio 
and Kapahulu to accommodate shoppers widening their horizons. 

As we mentioned in our last newsletter, constructions costs are high, but current 
projects locked pricing in early in the cycle.  Th e Mau Family, owners of the 
Waikiki Shopping Plaza and Waikiki Business Plaza, constructed a new 4-story 
building at the corner of Kalakaua and Royal Hawaiian Avenues.  Among Waiki-
ki retail is now Victoria’s Secret, H&M, Armani Exchange and Sephora’s fl agship 
locations.  New to Waikiki is a new 2-story Urban Outfi tters.  

Still under construction and scheduled to open this year is a new Tommy Ba-
hama Flagship who secured a lease with RGM Trust, owners of 298 Beachwalk.  
Th e 2- story space will feature retail on the ground fl oor and the restaurant/
bar on the second fl oor.  Also under construction is International Marketplace.  
Taubman Centers, Coastwood Capital Group and Queen Emma Land Company 
are redeveloping the site to be a 345,000 square foot shopping center.  An 80,000 
square foot Saks Fift h will anchor the center with a 50,000 square foot “Grand 
Lanai” outdoor seating area.  



Th e shopping center will also feature open-air retail, Th e $350 million rede-
velopment project broke ground on March 3, 2014 and the new International 
Marketplace is scheduled to open Summer 2016. 

In addition to retail construction, new condominiums in Waikiki are under-
way.  Ritz-Carlton Residences Waikiki Beach, the $275 million development, 
is slated to be completed in early 2016.  Th e 37 story high rise that sits on the 
coveted 2100 block of Kalakaua will add 459 units of luxury condominiums 
to Waikiki.

Retail growth in Waikiki is a true testament to the market and its capability 
to consistently drive tourism, a multi-facited retail experience and consump-
tion.  Waikiki’s continued growth and retail success provides unabating de-
mand from sophisticated luxury and lifestyle retailers to penetrate this special 
trade area. 

Shift  in Waikiki continues to happen… it aint yo’ daddy’s Oldsmobile.

Consumers illuminate Waikiki’s streetscape
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